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Experiential Website

The means by which people use and interact with the inter-
net act as a mirror reflecting societal challenges, desires,
and trends. This experiential website asks the user to ques-
tion the intimacy of social media. The source code from
popular social media sites and search engines are visually
reinterpreted and popular symbols and icons are explored
in interactive roll overs and mouse clicks to decontextual-
ize their meanings. There are repetitive home screens that
shift in transparency as one clicks further into the site to
represent the embedded layering of our relationship with
the internet.

Please visit the live site: intimacy.weavrk.com.
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N0 New Friend Requests

People You

Meagan Sapashe
Sales Associate at LOFT

Jennifer Gobitz
University of Florida
Becker Raab and 4 other mutual friends

Gabe Coia
Andi Sasin Bolesta and 5 other mutual frienc

Nancy Palutis
Danielle Matuch and 2 other mutual friends

Nova Crispo

Marketing And Public Relations Manager ;
for the Ans

006

Scott Gullaksen
Realtor at Coldwell Banker Preferred
Mike Elwell and 16 other mutual friends

Uzochukwu Ebele
Lagos State University, and
Ezemuonye Collins Obinna is a mutual frienc

Steph Smith (Steph George)
High School Biology Teacher at Antiestam
School

Chwistopher Nickey is a mutual friend.

Dan Daly

g University of
Michael Newman and Betsy Meck Newman 2

Brian Raughley
Owner-Operator at Dead Presidents Pub .
Kara Decker Sowden is & mutual friend.

Em Nijma
Hair Stylist at Hair Cuttery
Erin Strope is a mutual fiend.

Nick Carrozzino
Philadelphia, Pennsylvania
Androw Thompson and 13 other mutual frier

Janelle Nicole
Andi Sasin Bolesta is a mutual friend.

Daniel Jin
Philadelphia, Pennsyhania
Ezio Blasetti is a mutual friend.

Nathan Rahne
Monroeville, Pennsylvania
Halle Siniawski Copeman is a mutual friend,

Inaky Garcia
Partner at Titan construction services fic

Megha Chandoke
Wasihuku, Hawaii
Andi Sasin Bolesta is a mutual friend.

friend-add
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{ Ezio Blasettiis a mutual friend.

Chistina Marconi and 3 other mutual friend:

Faith Lee (Chyou)
Harvard
Esther Hsu Wang is a mutual friend.

Qi Su
Daesigner - Architecture at AmphibianAre

Mary Leonard Ward
Wallingford, Pennsylvania
Jessica Hamwick is a mutual friend

Caitlin Feroce
Works at Philadeiphia University

Jean Huang
Harvard
Cathy Herrod is a mutual friend.

Andrew Hladky
Summer Artist in Residence at Artspace
Adam H. Levine is a mutual friend,

ElCia Ben
Owner-op
Crigting Alva

Rich Sinia
Westmin:
Amanda Pec

Donna Rig
Boston U
Micheal You

Bruce Tha
Jamas M
Denise Boye

Pablo Alvi
Architect
Laura Petala
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Media Exploration: Social Campaign

The descriptions that we used to build an online iden-
tify ourselves rely too heavily on personal image. Can
you make a person exist without a physical context?
[ “Hi, my name is Jane.” Does Jane have a message to [r——
0 ok you i, tell or do we first establish a familiar figure then use
it for product consumption.

S
7 O g,

...,\_.- Mo e ot o S _\_.;m”‘") % %
o [ e |
Media Exploration: yace aei Ve
Experiential Website -t "‘ 3t

T | o 1»,.5.

How can the idea of the Shomepage’ exploit our
understanding of virtual intimacies? Through o 3
websites such as Facebook, LinkedIn, Twitter, or ' &
Instagram, we manifest a fragmented intimacy

with our virtual self. By placing all these dispa- oG |
rate decontextualized perceptions of ourself on L e G | |
one centralized platform to compare and contrast, " w::*y R ad i, = o = =
we begin to see the vanity. AL oo vanens Hanby = {
i i B £ Frae 7 Jrr | —
Media Exploration: Augmented Reality The proposed use of a benign programming e FB haeeensg " v =

language is analogous to the idea that our virtual
intimacy with our self is actually just a construct

How can we use virtual intimacy (the online mani-
festation of ourselves) to promote real intimacy?

Sk aany

of images, statistics, and empty words. Without ’ B hesginn
glamorous abstractions of the image of ourselves
(ie: Facebook friends, connections on LinkedIn,
Instagram posts, user names) we can better
comprehend the triviality of the data.

it = Heugpaas

betteru

<value> <image> <marketplace>

weavrk

popularity
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branch. This stems from ambiguous customer service struc-
tures meant to handle ‘all’ possible issues rather than actually
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Children’s Learning Kit .'I.fj T lif ||.|'J
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Right before the creation of this project, I had recently wasted I .'I / |'I| Il ||I|I|| [ II I| II|| ‘ ( | || [ || || ||

tens of hours over the course of weeks with AT&T’s customer | | [ |

being able to handle specific customer problems.

My experience translates into new media by focusing

woncler

on the linear problem solving methods of current customer
service models. With the growth transnational corporations
and the inevitability of big business, corporations have to
think more systems based rather than linear structures.
translated a systems based approach into the message,

“maintain a state of wonder,” and designed an explorative
learning kit for young children.
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Packaging and Night Light




Magnetic Button
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Design Exploration: Phonetic Blocks

Metaphor

The aesthetic value of this project use as its metaphor the
association between a child’s imagination and a plain card-
board. Each of the four media are intentionally understated
and use wood, chipboard, and construction paper in their
natural states as their only materials.




N

Boxes of Miscellaneous Items

Inspired by a series of newspaper articles, this project high-
lights the term ‘boxes of miscellaneous items’ from a notice

of lien sale classified advertisement as a metaphoric asso-
ciation between the contents of those boxes and moments

from people’s lives. The intention is to make the miscella-
neous boxes and the other seemingly benign objects for sale
precious. The media is packaging for a series of ial

products that focuses more on the narrative containing the
object than the physical object itself.

Using packaging as a forum to expose propaganda
tactics, the media proposes that the world is being pack-
aged in a different way and we need to learn how to filter
information and identify persuasion tactics. The intended
emotive response is one of empowerment and agency.

030






iPhone Packaging
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Weather

The weather reports what we would perceive as
natural truths and generates a system of metrics and
for natural ph Tt infl

how we interact with the external world (metaphors
derived from: to wear a coat, bring an umbrella, drive,
walk, head up or head down, regional/national/global
socio-spheres) and implies the idea of forecasting,
using evidence to predict future events.

QTR 5
weATHER /L e

e
o st =2
L b=

Editorial

The article calls for a rediscovery of our
nation’s foundational principles. A main
theme is that natural law in the application
of government seeks to uncover a balance
between human nature and moral behavior
to guide the application of laws.

Notice of Lien Sale

Notice is hereby given on Feb 16, 2017, at 12:00 p.m., an auction will

be held for the purpose of satisfying a landlord lien.

Lashonte Floyd: furniture, boxes

Jah Hilson: boxes, and misc items, misc furniture

Sha Rhonda Bryant: beds, clothes, misc shoes, dresser, bed frame
and propane cylinder

‘Willie Mack Jr: boxes, bags, misc furniture

Maurice Mcnear: misc furniture, clothes, totes

Jameillah Smiley: bags and misc furniture

Betty Baker: boxes, furniture, totes

Marquitha Powell: totes, bike, misc furniture

Krinna Hines: misc furniture, bike, bags

Bobby Williams: cabinets

Charta Riley: boxes, tables, lawn equipment

Krinna Hines: misc furniture, mattress

Racquita Houston: totes, baby furniture

Michael Davis: boxes of unknown items, furniture

Moira Taylor: luggage, folding chairs, boxes of unknown items
bags of unknown items, couch

Brenten Wulf: misc furniture, shoes, frames, bags

T e e B, o
T A b 1
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t is a playful ntextualization of common
ng the metapho: user’s manual focused
ife. Through an explorative process,
the resulting book blends ima;
Art of Dying] ke manual, and illuminated manu-
'h of the main s title the Latin
of the main subject matter, as in ‘Avem’ translated
as bird. Titles are set in Futura, the main typeface of Ik
with accents used to simulate similar titles of their products.
The choice to use handwritten t ntended as juxta-
position to the sharp terminals of the san-serif headers and
give it an informal undertone. The illustrations are hand
drawn extractions from Ars Moriendi and are iteratively
warped to espouse the supernatural. In lieu of g he
bookis leafed in copper to play off the religious basis of illu-
minated manuscripts and the shift, with the advent of the
codex book (and metaphorically ‘knowledge”), from non-
secular theocracy to democratic empowerment.
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I ven Il Women

37%
20%
26%
22%
., 23%
24%
24%
17%
20%
20%
15%
13%
Friday the 13th is an unlucky day Lo

13%

Breaking a mirror brings seven years 14%
bad luck 13%

Throwing spilled salt over the left ST

shoulder o °

prevents bad luck 11%
| A black cat crossing your path is bad 12%
luck 13%
13 is an unlucky number 2]
13%
%
Stepping on a crack is bad luck i
0% S%  10%  15%  20%  25%  30%  35%  40%
Share of respondents

Additional Information

Source
Harris Interactive United States; Harris Interactive: January 15-20, 2014; 2,236
‘ © Statista 2017 Respondents; 18 years and older

Superstition: Do you believe the following, or not?
Finding and picking up a penny is good
uck
7

It's bad luck for the groom to see the
bride before the wedding

Seven is a lucky number

Knocking on wood prevents bad luck

It's unlucky to walk under a ladder

Opening an umbrella indoors is bad luck

Friday the 13th is an unlucky day

Breaking a mirror brings seven years

bad luck

Throwing spilled salt over the left
shoulder prevents bad luck

A black cat crossing your path is bad
uck

13 is an unlucky number

Stepping on a crack s bad luck

0%

93%

20% 40% 60% 80% 100%

Share of respondents

I Yes, | believe Il No, | don't

Additional Information

United States; Harris Interactive; January 1520, 2014; 2,23
Respondents; 18 years and olde
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Academic Resoi]f;‘.e

b purpose of this i)ri.nlenl book is to serve as a reference

= for people wanting to learn more about the history and
structuresiof typography. It compiles selected information

‘from‘;ugii_xt ;cqaemic resources into one volume as well
l?)j’l’a he. it y of marks and language clas-+.

sificationsystems. Included in the typographic knowledge

oftliimb abouttypesetting, typographic anatomy,

n systems, and page layouts. Also included are

imen charts of commonly used typefaces for
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language. The more than 50,000 cl
Chinese

which 2,000 charac

tersin the

are considered a prereq-

aphic clements, of

signs denoting consonants with an inherent vowel

and wh ions of the ba

indicate other following vowels than the inherent

Language is, to borrow a phrase from Marshall McLuhan, a
living vortex of power that shapes and transforms our thinking.

Robert K. Logan, The Sixth Language

uisite for basic literacy. While logographies have
the advantage of unive
Chinese dia

ch that multiple

ccts can make use of the same writ-
ten language, they can also create difficulty when
translating into electronic tools and are more time
consuming to learn the large volume of logograms
encompassing the language.

Syllabaries are writing systems that employ sym-
bols, called syllabograms, to represent. phonetic
syllables or moras to compose words. “A mora
(often symbolized ) is a unit in phonology that de-
termines syllable weight, which in some languages
determines stress or timing.” 2

061
Y

one. Thus, in an abugida there may or may not be
asign for & with no vowel, but also one for ka (if a
is the inherent vowel), and ke is written by modify-

ing the ka sign in a way that is consistent with how

one would modify fa to get le. In many abugidas
the modification is the addition of a vowel sign, but
other possibilities are imaginable (and used), such

as rotation of the basic sign, addition of diacritical

marks and so on.” +

Mathematics is the third mode of language per

Logans classification

system.  Etymologically,
mathematics is derived from Greek pdfqua or

mthima meaning, “knowledge, study, learning”
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All words, in eve

imetaphors.

Marshall McLuhan, Laws of Media™

What then is truth? A movable hostqof meta-

phors, and anthrop,

phisms: in short, a sum of human relation
which have been poetically and rhetorically
intensified, transferred, and embellished,
and which, after long usage, seem to a people
to be fixed, canonical, and binding. Truths

are illusions which we have forgotten are
illusions—they are metaphors that have
become worn out and have been drained of]
sensuous force, coins which have lost thei
embossing and are now considered as meta
and no longer as coins.
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Informed Food Choices

There is ablurring of the line between the virtual and physi-
cal spaces as evident in movie theaters (with the advent of
online streaming), bookstores (Amazon), and retail shop-
ping. While there is a massive shift from ‘mortar and bricks
to the screen, it will never be in entirety. The physical space
still exists and requires adaptation. With the acquisition of
‘Whole Foods by Amazon and the escalating trend of home
food delivery, how will the supermarket adapt?

This project restructures the display of food in both
its organization and formal layout by proposing a crenu-
lated periphery of the space to increase shelf area and to
allow for back stocking of the products. The organization of
the food is first by food category then shelving hierarchies
based upon the glycemic load and fullness factor.

To further food sh co
and personalization can be integrated both into the cart,
welcome screens, and self-data generation accessible on

mobile applications.

Learn to cook Thai,
view real-time inventory
to find water before the
storm hits, and discover
affordable food based
on informed choices.
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Foods with a high
Fullness Factor are
higher in volume
per calorie.

Food organizati

HighGL  LowGL
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Interactive Inputs

Projection mapping is the application of imagery on physical
objects by way of a projector. Through the use of mediating
software, videos can be ‘mapped’ to fit within the boundar-
ies of three dimensional surfaces without overflowing light.
While most of these projects are on smaller surfaces for
the sake of experimentation, the potential is limitless for
commercial use in large scale venues or retail spaces.

More important than simply visual mapping is the use
of interactive inputs to give agency to the viewers. Audio
inputs can be translated into responsive visual sound waves,
video inputs can project live feeds, or aleap motion control-
ler can track the hand gestures or act as motion sensors to
create a direct response to user’s movements.
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Potential Use for Concert Venue




Leap Motion Controller
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Large Scale Projection Mapping

This project is part of a community wide projection mapping
exhibition in association with the Digital Graffiti Festival
at Alys Beach Florida. Once a year, the community allows
artists to project works of art on the white-washed walls of
the beach town development. Digital Graffiti explores how
design, technology and architecture can intertwine to create
entirely new art on built forms.

The location of this installation is on the four butteries
that mark the entrance to the festival. The projected imagery
remixes people’s profiles in an abstraction that combines
different ethnicities into a single image. In doing so, the
message is one of empathy in that we all share commonali-
ties of emotion such as happiness, fear, anger, and surprise.
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Digital Graffiti
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